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case studies

Project Replicate
An innovative culinary and retail training program which has
consistently yielded increased sales.
It’s sometimes
difficult to take a
successful program
in one hospital
and duplicate it in
another. However,
through Project
Replicate, TouchPoint
is utilizing our awardwinning training skills
to share best practice
with all Ascension
Hospitals.
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“The results from Project Replicate
have been dramatic. Our same
period retail sales growth topped 30%
in some cases.” - Calvin Neal, Vice
President Retail & Culinary
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